
YOU DID IT!

Play any 5 driving games in a single day.

Way to go! You completed the Driving Ace 
challenge! There's a reason why we call you a 

Legend!

SHARE WITH FRIENDS

KEEP PLAYING!

MY STATUS & REWARDS

You’re a Tier 8 - Legend
And have played 12,879 Chips

48 Bonus Game Chips

Tier 1 - PLAYER

Tier 2 - PLAYER

Free Appetizer

Tier 3 - PLAYER

10% Bonus Game Chips + Free Burger

Tier 4 - ICON 1,400

2,100

3,100

800

100 Bonus Game Chips

Tier 5 - ICON

Tier 6 - ICON

Are You Up For A Challenge?
Earn bragging rights when you
“challenge” your friends to play too!

A�ernoon, Ashley!

13,879

5,000 10.000 20,000

L

D&B PLAY APP
Case Study



Provides members new experiences and status, and creates an opportunity cost 
for non-members.

Is easy to join, and o�ers reduced friction and new ways to engage with the brand 
with an app designed just for them.

Is integrated into the Dave & Buster’s brand, with messaging and promotions that 
o�er more for members.

Allows our team members to identify who our best guests are to help them make 
the guests feel like they’re where they belong.

Keeps Dave & Buster’s Top of Mind for whenever a guest is deciding where to eat or 
have fun.

Introduce Rewards Program that...

THE ASK / SITUATION
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2
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Incentivize Frequency.

Eat. Drink. Play. Watch.

Maximize fun.

KEY GOALS



Creating & establishing design system that integrates D&B brand guidelines into 
D&B Play App language and UI elements.

Developing digital and print templates to promote D&B Play App including:

CRM/Email
Promotional App Tiles for Campaign Awareness
App Challenges Badges for Gamified  Promotions
In-Store Signage / Awareness Assets
Motion Graphics For In-Store and Social Media Assets
iOS/Google Play Store Assets

Collaborate with Marketing team & copywriters the use of a consistent brand voice 
across all Marketing Channels.

Partner alongside Technology team to build out design solutions for new App 
features and user experience.

I was tasked with...

TASK



Ensuring that all Marketing Campaign pushes are utilizing D&B Play App guidelines 
uniformly across all channels.

To solve for this I prepared brand guidelines and created templated solutions for 
the Marketing Team including for the Loyalty CRM Team, Social Media Team as well 
as provided oversight.

Design system must be both expandable & scaleable for future app growth.

I held regular meetings with Technology team to understand future goals and 
collaborate in designing solutions for new D&B Play App Features.

Ensuring that external partners understand and are aligned with brand 
standards when creating assets for D&B Play App.

I partnered with all external partners and provided D&B Play App standards as well 
as working templates to ensure proper usage. 

Key Challenges & Solutions...

ACTION



Headline & Body Text

#FFFFFF

Page background, 
Reverse Text on White

#140773

Primary Buttons, 
Interactive Elements

#FD7000-#F03F00

Accent

#FF6400-#FF00BA

Card Background, Modal 
Background

#3F12E1-#1B0A69

Accent

#FF00BA-#140773

Card Border, Form Field 
Border, Dropdown Border

#886AFF-#4111FC

Page Top Background

#886AFF-#4111FC

ButtonsColor Palette Header Nav

Tier System

Icons

Notifications

Toggle

Pagination

Footer Nav

Typography

SOLUTIONS - D&B PLAY APP GUIDELINES

Skee-ball King
Play Skee-ball 20 times



Partner  Base-Template Hando�

Examples

SOLUTIONS - CHALLENGE BADGE TEMPLATES



Wireframe Template

SOLUTIONS - CRM TEMPLATES



NCAA Men’s Basketball

Maryland TerRaPins OHIO STATE BUCKEYES

SHARE WITH FRIENDS

Game Day Chips

NFL

Guess The Winner— Win Big!

  PLAY 1 GAME
EAT 1 FOOD ITEM

  & Get 25 Promo Chips  & Get 25 Promo Chips

SOLUTIONS - PROMO TILE TEMPLATES



SOLUTIONS - IN-STORE PRINT TEMPLATES



SOLUTIONS - APP STORE TEMPLATES



Sports Betting Icons

Sports Betting CoBranding

Book An Activity Screen

SOLUTIONS - NEW FEATURES



By creating comprehensive brand guidelines I was able to standardize the D&B Play 
App and create a cohesive brand language across Marketing Channels that 
increased brand awareness over the previous year.

Providing templated solutions for email/CRM and Cross-Channel Promotions worked 
favorably and enabled the internal Marketing, Technology and CRM teams to reduce 
production times and streamline process a�ording additonal resources to be 
focused on bespoke items for quicker turn around.

Overall store tra�c increased year over year with the addition of new Sports 
Betting features and Activity Reservations streamlined the guest journey and 
further aligned with new 2024 strategic business goals set forth with our Store of 
The Future brand re-alignment rolling into all new and existing fleet of stores.

Awareness of new and upcoming promotions increased with the strategic usage of 
in-app messaging and increased guest engagement with the brand.

Production Streamlining & Guest Tra�c

RESULTS & LEARNINGS


